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1. Introduction 

1）Project Background 

The Joint Enterprise University Learning (JEUL) Project is created as a consortium 

of universities in Europe, China, and Vietnam. It is co-funded by the Erasmus+ Program 

of the European Union and lasts for three years starting from 2017. The main objective 

of this project is to establish and develop lasting cooperation among Higher Education 

Institutions (HEIs) and private sectors, to influence the way universities work, and 

enable them to learn from the companies by case studies. 

In order to identify the perceptions of enterprises about the shortages of skills, 

knowledge and competencies, interviews are conducted with 200 randomly selected 

medium and large companies from different sectors of the economy in China. 

2）Objective 

This questionnaire is provided by JEUL project team, aimed at identifying the 

perceptions of enterprises about the shortages of skills, knowledge and competencies 

among university graduates. 

3）Sample 

This questionnaire was conducted among 201 randomly selected medium and large 

companies from different sectors of the economy in China. 
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2. Survey Methodology 

Nanjing Ujoy Management Consulting Co., Ltd. (Ujoy), a fast-growing 

management consultancy in China, was founded in June 2003. It has built up a 

well-deserved reputation with streamlined work and effective implementation. With 15 

years’ expertise, Ujoy has served several thousand human resources managers in 

Jiangsu and built a large client pool. There were more than 200 respondents who are 

managers from over 200 companies with more than 50 employees each. One-day 

training on the questionnaire, survey methodology and skills was provided to survey 

personnel and to make sure all the questions are reasonable, we selected 20 enterprises 

to test interview all the questions.  

The survey started on 8 October 2018 and concluded on 20 December 2018 using 

paper questionnaires and online questionnaires with the help of WJX, a website for 

questionnaire and customer rating.  

The questionnaire has 18 questions in total and four of them are designed to collect 

enterprise and respondent information. Please view the complete questionnaire in 

Appendix. Experienced professionals processed data with EXCEL and responses to 

produce the final analysis report.  

In total we received 201 questionnaires out of 248 distributed. Response rate was 

100% and thus all the questionnaires collected were effective.  

Note：The results mirror the views of respondents and the actual situation on the 

whole according to the law of statistics, but responses must be subjective based on the 

differences in job positions, departments and expertise. Therefore, the report should not 

form the basis of any decision and readers must consider risks and make further analysis 

in actual situations.  
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3. Analysis Report 

3.1 Basic Information Analysis 

3.1.1 Extensive Subjects from Various Sectors (Q2) 

We can see from Figure 1 that most research subjects come from manufacturing 

with 23% from automobile, retail and Fast Moving Consumer Goods, 16% from finance 

and real estate, 12% from the service industry, 10% from transportation, 

communications, electric, gas and health services, 6% from retail trade, 5% from 

construction, 3% from foreign and wholesale trade, 2% from public administration, 1% 

from agriculture, forestry and fishing and 18% from other industries. 

 

Figure 1 Industrial Sectors of Subjects 

Following the requirements of the program, we selected medium and large 

enterprises from various sectors to make sure the results are as reliable as possible.  
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3.1.2 “Interns” Have Become the Major Communication Bridge between 

Enterprises and Universities (Q3) 

Figure 2 shows that how enterprises are linked with universities. 75% of 

respondents said their firms took in college students as interns, compared with 39% 

connected through bachelor and undergraduate theses. At the same time, 15% of 

enterprises housed research projects and 13% were engaged in teaching activities. 8% of 

companies established connection with universities with term papers and another 8% set 

up scholarships but companies barely organized excursions for students. 

 
Figure 2 Connection between Enterprises Surveyed and Universities 

According to the results, most enterprises and universities are connected by 

students as interns because internship during senior year is mandatory and included in 

the credit system by Chinese universities and enterprises are pleased to offer such 

opportunities to sort out qualified candidates and cut labor costs. This suggests much 

room for other links on top of internship between enterprises and universities.  

3.1.3 Almost 50% of Enterprises are Satisfied with Cooperation with 

Universities (Q4,Q8) 

While rating cooperation satisfaction with universities, 15% of enterprises rated 

“excellent”, 34% “good”, 42% “fair” and only 9% “bad”.  
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Figure 3 Respondents’ Evaluation on Cooperation with Universities 

But only 16% companies regarded communication with universities as “strong & 

efficient”, 47% as “not very strong” and 37% as “strong but inefficient”.  

 
Figure 4 Respondents’ Evaluation on Communication with Universities  

Analysis of the results suggests most enterprises surveyed are not closely 

connected with universities apart from cooperation to help students to earn credits and 

communication from universities is far from enough to satisfy companies in efficiency. 

On the other hand, companies are not aware of the importance of sound cooperation 

with universities. There is much room for improvement in the cooperation between the 

two.  
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3.2 Analysis of Survey Body 

3.2.1 The Importance of “University-Enterprise Cooperation” (Q10, Q13, 

Q15) 

1. The Importance of “University-Enterprise Cooperation” in Filling the Gap between 

Knowledge Acquired at School and Needs in the Labor Market (Q10) 

The gap between teaching at school and needs in the labor market is real and 

subjects were asked to evaluate the role of “university-enterprise cooperation” in coping 

with this. The results are as follows: 53% rated the role as “very important”, 44% as 

“important” and only 3% chose otherwise.  

 

Figure 5 The Importance of “University-Enterprise Cooperation” in Closing the Gap between 

Teaching and Actual Needs  

Given the statistics collected, 97% of enterprises surveyed believe 

“university-enterprise cooperation” as very important or important since it exposes 

students to real working environment and helps students to become qualified employees 

in a short time. Therefore, efforts should be made to promote sound cooperation 

between universities and enterprises to cultivate talents better fitting into the society.  

2. How “University-Enterprise Cooperation” Helps Start-ups (Q13) 
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start-ups that will create jobs” closely catching up with 85 votes. 70 people surveyed 

ranked the role “to promote business start-ups by students” fifth and 47 participants 

considered “to commercialize research outputs” the fourth, 57 taking “to promote 

technology intensive business start-ups” the fifth and 164 regarding “to generate 

revenues for the university” the sixth.  

 

Figure 6 The Importance of Six Roles of “University-Enterprise Cooperation” in Driving Start-ups 
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Respondents also marked the six roles and “to encourage entrepreneurial attitudes, 

behavior and skills amongst students”, “to promote business start-ups that will create 

jobs” and “to commercialize research outputs” are the top3 on the list. 

 

Figure 7 The Ranking of the Importance of the Six Roles “University-Enterprise Cooperation” in 

realizing Start-ups 

The top 3 indicates enterprises expect students to have decent entrepreneurial 

attitudes, acquire practical skills, meet social needs to help companies take social 

responsibility and commercialize research outputs. As a result, attention should be paid 

to attitudes, capabilities, skills, social responsibility and commercialization of research 

in “university-enterprise cooperation”. 
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Figure 8 The Ranking of Four Relevant Targets that “University-Enterprise Cooperation” Realizes 

（1-MOST IMPORTANT, 4-LEAST IMPORTANT） 

After processing the statistics, the importance of the four is “joint analysis of 

training needs”, “joint development of teaching and learning”, “joint education and 

training projects” and “program to develop entrepreneurship” in order of votes.  

 

Figure 9 The Final Ranking of the Four Targets Achieved by “University-Enterprise Cooperation” 
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Universities should offer training courses in accordance with actual needs of companies 

and include more areas in joint development and learning such as product research, 

artificial intelligence on top of the widespread of MBA and EMBA.  

3.2.2 The Incentive for Enterprises to Promote “University-Enterprise 

Cooperation” (Q7, Q9) 

1. Incentives for Long-Term Cooperation (Q7) 

Average score for all the specific incentives goes beyond two points, suggesting all 

the incentives are valuable references. Three incentives score more than three points 

with internship and employment 3.54, corporate social responsibility (CSR) 3.19, staff 

training and consulting service 3.02.  

 

Figure 10 Scoring Table of Specific Incentives 

Domestic enterprises are more than willing to keep consistent cooperation with 

universities as a result of rising awareness of CSR and incapability of current employees. 

But communication channels are not available to serve. The top incentive for long-term 

cooperation lies in “internship and employment” with “CSR” the second with a 

considerable gap, showing that Chinese companies haven’t fully appreciated the 

positive impacts of “university-enterprise cooperation” on the whole but focus on 

sorting out qualified talents. Cooperation at profound levels is necessary to promote the 
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resources, can synergy be created.  

2. The Purpose for Companies to Offer Internship Opportunities (Q9) 

85% respondents believe internship chances serve recruitment, compared with 52% 

arguing for long-term partnership with universities and only 45% agreeing with CSR.  

 

Figure 11 Main Purposes for Companies to Offer Internships 

Poor awareness of “university-enterprise cooperation” among the society leads to 

the priority of “recruitment purpose” over “CSR”. It’s widely believed that practical 

education is not part of higher education. Companies have to be fully engaged because 

sound “university-enterprise cooperation” reduces labor costs substantially by 

cultivating professionals.  
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179

104

91

3

0 50 100 150 200

Recruitment purpose

Long-time partnership with the 
University

Corporate social responsibility

Others



14 

 
Figure 12 The Impacts of University Measures on “University-Enterprise Cooperation” 
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undersupplied in the curriculum, secondly orientation training is not available and 
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Figure 13 The Impacts of University Measures on “University-Enterprise Cooperation”  
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Figure 14 The Ranking of Impacts of Joint Efforts from Universities and Enterprises on 

“University-Enterprise Cooperation”  
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to increase the communication with universities, 74% arguing for increasing the scale 

of cooperation, 59% for encouraging government support and 52% for sending 

university lecturers to deliver lectures.  

 

Figure 15 The Ranking of Impacts of Joint Efforts from Universities and Enterprises on 

“University-Enterprise Cooperation” 
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In the survey, 63% of respondents said “promoting entrepreneurship” is important 

with 19% believing it “very important” and 44% “important” while only 12% said 

otherwise with 8% considering “less important” and 4% “unimportant”. Meanwhile, 25% 
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Figure 16 The Importance Table of “Promoting Entrepreneurship” on “University-Enterprise 

Cooperation” 

Entrepreneurship is important in the sense that it concerns the overall quality of 

students, including pressure tolerance, leadership, team spirits and innovation 

capability, all of which are necessary for better work performance and thus are deemed 

important by enterprises.  

（2） The Importance of “Enterprise-University Interaction” for 
“University-Enterprise Cooperation” (Q12) 

More than half the companies surveyed said frequent interaction was necessary. 

For better connection between universities and enterprises, 10% of respondents voted 

very often interaction, 75% often, 15% rare and not interaction at all obtained zero 

support. 

 

Figure 17 The Importance of “Enterprise-University Interaction” for “University-Enterprise 
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From the data above, near 50% of companies are not satisfied with communication 

with universities and thus the current cooperation, which call for more efforts to 

improve “university-enterprise cooperation”.  

（3） The Importance of Platforms for “University-Enterprise Cooperation” (Q14) 

Respondents were asked to rank the establishment of platforms in order of 

importance to “university-enterprise cooperation” and the results were as follows: 

“participation in governing boards of enterprises and universities” the seventh with 48 

votes, “participation in selection committees in enterprises” the sixth with 39 votes, 

“establishment of career service offices at universities” as the first with 46 votes, 

“establishment of technology transfer centers” the fourth with 35 votes, “establishment 

of continuing training/lifelong learning centers” the second with 42 votes, “locating 

business incubators at universities” the second with 37 votes, “start-up of new joint 

enterprises” the eighth with 57 votes and “Internship offices” also the eighth with 43 

votes.  

 

Figure 18 The Importance of Platforms for “University-Enterprise Cooperation” 
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As show below, “establishment of career service offices at universities” tops the 

list while “establishment of continuing training/lifelong learning centers” and “locating 

business incubators at universities” followed closely behind. 

 

Figure 19 ranking of the importance of platforms for “university-enterprise cooperation” 

The reason why companies highly rate “establishment of career service offices at 
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3.2.4 Capabilities Enterprises Expect Employees to Improve (Q18) 

Respondents also rated 11 abilities and skills organizations believe staff needs to 

promote. “technical or practical skills” was first on the list with 81 votes, “literacy skills” 

the eighth with 34 votes, “numeracy skills” the ninth with 41 votes, “managerial skill” 

the second with 33 votes”, “customer handling skills” the fifth with 37 votes, “general 

communication skills” the sixth with 38 votes, “computer literacy or knowledge of 

information technology” the ninth with 52 votes, “team working skills” the fifth with 

38votes, “problem-solving skills” the first with 39 votes, “financial Literacy skills” the 

tenth with 66 votes and “cyber security” the eleventh with 95 votes.  
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Figure 20 Capabilities Companies Expect Employees to Improve 
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From the perspective of enterprises, “technical or practical skills”, “team 

working skills” and “problem-solving skills” should be improved badly in order of 

urgency.  

 

Figure 21 The Ranking of Capabilities Enterprises Expect Employees to Improve 

The results indicate practical courses are far from enough to bring the practical and 

problem-solving capabilities out from graduates; individual tasks outnumber teamwork 

activities and thus team working skills are poor. Accordingly, universities should offer 

theoretical and practical courses and organize team work tasks to cultivate the practical, 

technical and problem-solving skills and encourage team spirits. 
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4. Conclusion and Suggestion 

4.1 Conclusion 

With a better understanding of vocational education, encouraging policies and 

attempts in previous years, “university-enterprise cooperation” in China has made 

remarkable progress. However, challenges still exist and are yet to be solved. This 

survey leads to the following conclusions:  

Firstly, most businesses believe “university-enterprise cooperation” helps in 

narrowing the gap between graduate competencies and calls from the labor market. 

Only 3% companies surveyed defy the importance of such cooperation and most 

consider otherwise and value the importance of such cooperation in promoting the poor 

skills, knowledge reserves and qualification and thus helping students to better fit in the 

labor market as universities serve as transitions from schools to the society.  

Secondly, awareness among companies over “university-enterprise 

cooperation” should be further heightened despite stronger awareness over years. 

“Internship and employment” traditionally being the top consideration of companies 

seeking such cooperation indicates the major pursuit is still the maximum of profits 

despite rising awareness of CSR. Also, 85% of companies surveyed take in interns for 

future employment compared with 45% for shouldering CSR. In this case, companies 

usually don’t have the incentive to build intern management systems or take educating 

interns as due responsibility, limiting the development of interns. Therefore, businesses 

are highly suggested to deepen their understanding of “university-enterprise cooperation” 

and benefits generated from such cooperation in the long run.  

Thirdly, “integrating theory and practice” is the effective approach to 

bettering “university-enterprise cooperation”. Demands for such practical skills as 

“technical or practical skills”, “team working skills” and “problem-solving skills”, the 

top3 on all skills of this kind, are strong in most enterprises. Longing for employees 

with qualified practical skills, most companies expect more practical courses in 

universities to improve employability, more opportunities to expose students to 

industries with further insights and the possibility to be involved in curriculum designs. 

Thus, the principle of “integrating theory and practice” should guide 

“university-enterprise cooperation” to finally bring out graduates that are more in line 

with demands of labor market.  
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4.2 Suggestion 

Based on the survey, universities, companies and third-party organizations are 

suggested to take measures as follows to promote “university-enterprise cooperation” 

and develop more qualified graduates: 

1. Universities Should Work on the Following Areas to Cultivate Expected 

Employees 

（1） Curriculum Design 

On top of theoretical courses, more practical courses should be developed to 

enhance the technical and practical skills of graduates as practice is the sole criterion for 

testing truth. 

（2） Capability Focus 

Focus should be shifted from knowledge acquisition in the past to 

problem-solving and team working skills and more opportunity offerings because the 

ultimate goal of higher education is to equip students with social values. Test of 

practical skills and team working skills with the help of group tasks is helpful in this 

context. 

（3） Industry Insights 

Promoting of “entrepreneurship” and insights into industries is necessary 

because poor understanding has led to disappointment among new staff. With further 

perspectives into industries, graduates will make informed career decisions. 

（4） Career Understanding 

Measures like establishment of continuing training/lifelong learning centers, 

career service offices and business incubators at universities are worth a try. Career 

service offices respond timely to confusions on careers and enhance better 

understanding of careers; continuing training/lifelong learning centers serve as a 

platform driving continuing learning and thus high competitiveness to fit into the 

ever-changing market; business incubators work in identifying potential entrepreneurs 

and may generate promising start-ups. 

（5） Course Development 

Another good approach is to involve companies in the development of courses 

more in line with market needs to introduce more practical courses instead of continuing 

the situation where universities who don’t fully understand expectations from the labor 
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market have complete say in course development. 

（6） Leading-Edge Discipline 

Forward-looking universities will find it easier to cope with the ever-growing 

society and project-based courses along with enterprises where focus is on much 

needed areas like product research and artificial intelligence are necessary to meet 

market demands. 

2. Enterprises Should Make the Following Efforts to Yield Expected Talents 

（1） Stronger Awareness 

As awareness leads actions, companies should full appreciate the long-term 

benefits of “university-enterprise cooperation” in the training and development of 

professionals and labor cost reduction. Only with shared efforts and awareness, can such 

cooperation achieve desired results. 

（2） Internship Opportunities 

More internship opportunities should be offered. Jobs are hard to secure while 

companies are frustrated with few qualified and experienced candidates. Internship 

works as a solution to the predicament. On the one hand, graduates will improve 

practical skills and competitiveness in job-hunting and gather working experiences. On 

the other hand, it’s a good demonstration of shouldering CSR. Internship opportunities 

also help organizations to find out qualified candidates as the three-month or one-year 

internship period will present as good chances for companies to comprehensively 

review the qualities such as values, characteristics and cultural identity on top of the 

knowledge acquisition, skills and experiences assessed in social recruitment. It are the 

qualities like values, characteristics and cultural identity that decide the performance 

and loyalty of employees. 

（3） Employer Brand 

Good internship management systems will establish sound enterprise images and 

employer brands. Internship periods are when students establish their first impression of 

the companies and thus are important in possible labor relations or campus recruitment 

later. Carefully designed and effectively implemented internship management systems 

will lay the foundation for sound publicity and enterprise images. 

（4） Joint Development of Courses 

As active market players, companies are more aware of specific needs of market 

compared with universities. Therefore, their contribution in the design and 

development of university courses will inject real voices from the labor market to 
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university curriculum and improve the practical skills of students with the help of 

better courses. 

（5） Employee Training 

Companies should develop continuing training programs. Employee training is 

an effective way to improve enterprise competitiveness because competition among 

businesses is all about competition among talents. Knowledge and technologies are 

experiencing ever-increasing updating, which means enterprises have to bring in new 

technologies and concepts and learn to innovate with the help of continuing training of 

employees. Training empowers workers with better understanding and execution 

capabilities, advanced management concepts and methods, comprehensive abilities and 

thus stronger enterprise competitiveness. Training is also an incentive for employees to 

see the possibility of development and a better career prospect. Therefore, employee 

training is an important human resources investment as well as an effective incentive 

and has to be continued in the long run. 

3. Setting Up Organizations for Cooperation and Supervision 

Special departments dedicated to university-enterprise cooperation should be 

established in universities, companies and governments. There are no such departments 

or staff in most of higher vocational colleges or companies at the moment. Neither are 

university-enterprise based systems for teaching management optimization, personnel 

management and student management. For satisfactory outcomes, departments and staff 

dedicated to promoting, managing and supervising university-enterprise cooperation 

must be established and designated. 
  



28 

5. Appendix (Questionnaire) 

JEUL 

QUESTIONNAIRE FOR ENTERPRISES 
1. Company information. 
1.Name of organization  
2.Address  
3.Name of Respondent  
4.Title  
5.Telephone  
6.Email  
7.Website  
8. How many employees does the enterprise have?  
2. In which sector do you operate? 
Agriculture, Forestry and Fishing ☐ Public Administration ☐ 
Construction ☐ Retail Trade ☐ 
Finance, Insurance and Real Estate ☐ Services ☐ 
Manufacturing – Automotive, retail, 
FMCG, etc. 

☒ Transportation, Communications, 
Electric, Gas and Sanitary service 

☐ 

Mining ☐ Wholesale Trade ☐ 
Trade ☐ Services ☐ 

Other, pleases specify   
3. What kinds of interactions have been used so far in cooperation with 

universities? If no, go to question no. xx 
Bachelor and diploma theses ☐ 

Term papers (data mining, data collection, literature research) ☐ 
Excursions organized for students ☐ 
Scholarship ☐ 
Trainee ☐ 
Teaching activities ☐ 
Researching practical projects ☐ 
Others please specify…. ☐ 

4. How good was the cooperation between the enterprise and university?  
Excellent  ☐ 

Good ☐ 

Fair ☐ 

Poor ☐ 

5. Please indicate the importance of the enterprise – university cooperation in the 
following areas: 

1: not important at all – 4: very important 
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 1 2 3 4 
The curriculum of the school includes both theoretical and practical 
framework 

☐ ☐ ☐ ☐ 

The university transforms theoretical studies into industrial 
application  

☐ ☐ ☐ ☐ 

The university has additional sources of financial support ☐ ☐ ☐ ☐ 

The university increases the employability of the graduates ☐ ☐ ☐ ☐ 

The university provides opportunities for recruitment of students ☐ ☐ ☐ ☐ 

The enterprise could improve its public image ☐ ☐ ☐ ☐ 

The university research is useful to solve business problem ☐ ☐ ☐ ☐ 

6. Please indicate the importance of the effectiveness of enterprise – university 
cooperation  

1: not important at all; 4: very important 

 1 2 3 4 
Business should be involved in the development of training 
curriculum 

☐ ☐ ☐ ☐ 

Business needs to provide guest speakers for the specialized subjects ☐ ☐ ☐ ☐ 

Business needs to support the lecturers to gain business experience ☐ ☐ ☐ ☐ 

Business needs to support students with internship ☐ ☐ ☐ ☐ 

Business and universities need to cooperate in technology transfer ☐ ☐ ☐ ☐ 
Business and universities need to cooperate in developing case for 
training purposes 

☐ ☐ ☐ ☐ 

The university needs to create more opportunities e.g. orientation day, 
open day, exhibition, job fair to enable businesses to approach 
students to provide them with further understanding and perspectives 
on the industries; and to identify appropriate candidates for 
recruitment 

☐ ☐ ☐ ☐ 

Businesses need to get involved in the academic contests and 
skill-improvement programs of the students 

☐ ☐ ☐ ☐ 

7. What are your company’s specific needs for long-term cooperation with 
Universities?  

1: not important at all; 4: very 

important 
Internship and employment 1 2 3 4 
Staff training and consultancy services  ☐ ☐ ☐ ☐ 
Brand promotion and marketing strategy ☐ ☐ ☐ ☐ 
Scholarships & sponsorships ☐ ☐ ☐ ☐ 
Cooperation in education and training ☐ ☐ ☐ ☐ 
Networking, information exchange and career orientation ☐ ☐ ☐ ☐ 
Factory & industrial visit  ☐ ☐ ☐ ☐ 
Students’ career days  ☐ ☐ ☐ ☐ 
Seminar and workshop ☐ ☐ ☐ ☐ 
Corporate social responsibility ☐ ☐ ☐ ☐ 

Technology transfer ☐ ☐ ☐ ☐ 
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Others, please specify______________ ☐ ☐ ☐ ☐ 

8. What is your opinion of the current relationship between your enterprise and 
Universities?  

Not very strong ☐ 

Strong but inefficient ☐ 

Strong & efficient ☐ 

9. What are the main objectives of enterprises offering internship opportunity for 
students?  

Recruitment purpose ☐ 

Long-time partnership with the University ☐ 

Corporate social responsibility ☐ 

Others (please specify) __________________________ ☐ 

10. How important it is for enterprise – university cooperation to minimize the gap 
between what students learn in the University and what they need in the labor 
market? 

Very important ☐ 

Important ☐ 
Neither important nor unimportant ☐ 
Less important ☐ 

Unimportant ☐ 

11. How important it is for enterprise – university cooperation to promote the 
entrepreneurship spirit amongst university students? 

Very important ☐ 

Important ☐ 
Neither important nor unimportant ☐ 
Less important ☐ 

Unimportant ☐ 

12. As an enterprise, how often there is an interaction/dialogue with respective 
university for successful university-enterprise links (except for student 
recruitment) 

Very Often ☐ 

Often ☐ 

Rarely ☐ 

Not at all ☐ 

13. As an entrepreneurial practitioner, please order the importance of these 6 
objectives of University-Enterprise links according to the relevance. Please 
rank the following items from 1 to 6. 

1: To encourage entrepreneurial attitudes, behaviour and skills amongst students ☐ 

2: To promote business start-ups that will create jobs ☐ 

3: To promote business start-ups by students  ☐ 
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4: To commercialize research outputs  ☐ 

5: To promote technology intensive business start-ups  ☐ 

6: To generate revenues for the University ☐ 

14. Please order the importance of support structures and a platform for 
enterprise – university cooperation. Please rank the following items from 1 to 7. 

participation in governing boards of enterprises and universities; ☐ 

participation in selection committees in enterprises; ☐ 

establishment of career service offices at universities; ☐ 

establishment of technology transfer centres; ☐ 

establishment of continuing training/lifelong learning centres; ☐ 

locating business incubators at universities ☐ 

start-up of new joint enterprises ☐ 

Internship offices ☐ 

15. Please order the importance of Curriculum development for enterprise – 
university cooperation. Please rank the following items from 1 to 4. 

joint analysis of training needs; ☐ 

joint development of teaching and learning modules; ☐ 

joint education and training projects; ☐ 

program to develop entrepreneurship ☐ 

16. For successful university-enterprise cooperation, how do you list the 
importance of these measures?  

1: not important at all; 4: very important 
 1 2 3 4 
involving enterprises in developing new curricula that are more in 
line with the needs of the labour market;  

☐ ☐ ☐ ☐ 

developing project-based curricula; ☐ ☐ ☐ ☐ 
setting up an advisory board with the participation of enterprises, and 
involving university staff in entrepreneurial activities; 

☐ ☐ ☐ ☐ 

offering scholarships that favour study programmes with industrial 
cooperation; 

☐ ☐ ☐ ☐ 

organizing open days and exhibitions to attract local entrepreneurs, 
or fairs during which companies introduce themselves and establish 
closer contacts with candidates for jobs; 

☐ ☐ ☐ ☐ 

keeping in contact with former students and using these contacts to ☐ ☐ ☐ ☐ 
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develop closer relations with the enterprises where they are 
employed; 
setting up enterprise link units in universities to facilitate contact 
with enterprises; 

☐ ☐ ☐ ☐ 

setting up centres of excellence for university–enterprise cooperation 
that serve as catalysts for wider cooperation; 

☐ ☐ ☐ ☐ 

preparing and presenting joint lectures with colleagues from 
enterprises; 

☐ ☐ ☐ ☐ 

developing continuing training programs for staff of enterprises; ☐ ☐ ☐ ☐ 
developing industrial attachments and consultancy assignments; ☐ ☐ ☐ ☐ 
transferring the results of research to the development of enterprises 
and development projects; 

☐ ☐ ☐ ☐ 

17. What suggestions do you have to make a progress in the cooperation with 
universities? 

Increase the communication with universities  ☐ 

Increase the scale of cooperation ☐ 

Encourage government support ☐ 

Send staff of the universities to deliver lectures ☐ 

Others (please specify) __________________________ ☐ 

18. Which skills do you consider your employees need improvement? (rank from 1 
– no improvement needed – 7 a lot of improvement needed) 

Technical or practical skills ☐ 

Literacy skills ☐ 

Numeracy skills ☐ 

Managerial skills ☐ 

Customer handling skills ☐ 

General communication skills ☐ 

Computer literacy or knowledge of information technology ☐ 

Team working skills ☐ 

Problem solving skills ☐ 

Financial literacy skills ☐ 

Cyber security ☐ 

End of Survey 
Thank you very much for your time and contribution 
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