KNOWLEDGE AND
SKILL GAP ANALYSIS
UNIVERSITY - ENTERPSIE
RELATIONSHIP PERSPECTIVES
IN VIETNAM

Table of Contents
Executive Summary ........................................................................................................... 1
1. Introduction .................................................................................................................... 2
2. Research Methodology .................................................................................................. 3
3. DATA ANALYSIS AND FINDINGS ................................................................................. 4
3.1. Hiring and Training Practice in Vietnam ..................................................................... 4
3. 2. Relationship Between Companies and Universities ................................................ 13
3.3. Entrepreneur Spirit ................................................................................................... 19
4. Conclusion and Recommendations ........................................................................... 23
APPENDIX 1 ...................................................................................................................... 25

Table of Figures
Figure 1. Targeted firms classified by investment ownership ............................................... 3
Figure 2. Targeted firms classified by industries .................................................................. 3
Figure 3. Recruiting channels used by companies ............................................................... 4
Figure 4. Hiring issues of companies ................................................................................... 5
Figure 5. Association of educational level and job performance .......................................... 6
Figure 6. Skills in need of improvement ............................................................................. 7
Figure 7. Demand level of improvement in business writing skill by industries .................... 7
Figure 8. Demand level of improvement in knowledge of internet security skill by industries8
Figure 9. Demand level of improvement in teamwork skills by investment ownership ......... 9
Figure 10. Demand level of improvement in internet security knowledge by investment
ownership ............................................................................................................................. 9
Figure 11. Common training areas in the last 3 years ........................................................ 10
Figure 12. Most effective training methods at companies .................................................. 11
Figure 13. The effectiveness of internal training by industries ............................................ 11
Figure 14. The effectiveness of online training classes by industries ................................. 12
Figure 15. The importance of the university-enterprise relationship ................................... 13
Figure 16. The current relationship between companies and universities .......................... 13
Figure 17. The benefits of the company-university relationship ......................................... 14
Figure 18. Actions from the company’s end to tighten the relationship with the university . 15
Figure 19. Actions on the university’s end to tighten the relationship with the companies . 15
Figure 20. Specific goals of the companies from long-term relationship with university ..... 16
Figure 21. The importance of scholarship and sponsorship by industries .......................... 17
Figure 22. The importance of organizing company field trips by industries ........................ 17
Figure 23. The goals of companies to hire internship ......................................................... 18
Figure 24. The frequency of university-companies interactions ......................................... 18
Figure 25. The importance of supporting the entrepreneur spirit of students in the
University- Company relationship ....................................................................................... 19
Figure 26. The importance level of the objectives of the university-enterprise relationship 20
Figure 27. The importance level of activities to strengthen the relationship ....................... 21
Figure 28. The importance of collaboration on developing the curriculum ......................... 21
Figure 29. Recommendations to strengthen the university-enterprise relationship ............ 22

Executive Summary
This report is a deliverable for the JEUL project in partnership with the University of Economics of
Ho Chi Minh City, Vietnam. The project aims at improving information regarding knowledge and
skills gap of fresh graduates in Vietnam by analyzing the practice of enterprises’ activities on
recruiting and training strategies. The survey also aims at finding how universities and companies
can do to improve the relationship between university and companies.

Key findings from the survey including:
•

Most prefered channel for recruiting is on Job Board;

•

The skills, that enterprises want employees improved, and provide training, are soft skills
such as communication skills, problem solving and teamwork skills, etc. and technical
knowledge;

•

On the job training is considered the most effective by the company side;

•

Most enterprises appreciate the relationship between university and companies. They are
however do not have tight and close relationship in practice;

•

Most companies think of long term and stable source for future hiring activities, and their
most popular activites are providing intership so far;

•

To strengthen the relationship with companies, universities should:
✓ Host exhibitions and job fairs to increase interactions with companies.
✓ Maintain contact with the alumni to elaborate the relationship with firms.
✓ Establish Corporate Relations Office as a catalyst for elaborating the partnership.
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1. Introduction
Traditionally, college is perceived to be the main resource to provide undergraduate students with
critical education for their future career. With that being said, college plays a critical role in
conveying the knowledge to students through the research and teaching activities at the school.
However, due to the rapid development of technology, the role of a university can no longer remain
the same. Because the job market requires much broader and more complex skill sets from
employees, the role of colleges and universities needs to be expanded, so students can be better
prepared for their professional career. JEUL is a collaboration project between many universities
who are conducting a study to comprehend the perspectives of the connection between universities
and companies from the business community. On top of that, JEUL project also considers what are
in need to improve regarding research and teaching activities at the universities, and the
collaboration with different universities around the world to provide students with international
experience. Specifically, the JEUL project wants to determine the following factors:
1. The current state of hiring fresh graduate students and the assessment of their skill gap;
2. Common training topics and training method that are used by companiee;
3. Perspectives on the current network with employers of the universities, the strategy to
strengthen the relationships, as well as the strategy to nurture the entrepreneur spirit at the
university;
The result of the survey conducted by the University of Economics at HCMC is a part of the JEUL
project, and it serves as a foundation for universities in Vietnam to adjust their research and
teaching curriculum so that the students can meet the requirements from the job market.
This survey is conducted on 200 firms who hire internship and fresh graduates for full-time jobs,
with the focus on the Human Resource Management function of the firm. The questionnaires was
designed to target different firms from the manufacturing and services industries, and the firms are
classified into foreign direct investment firms (30%) and domestic firms (70%).
The report consists of 4 parts including Introduction, Research Methodology, Data Analysis &
Findings, Conclusion, and Recommendations.
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2. Research Methodology
The survey was conducted on 200 samples from Ho Chi Minh City and nearby cities. The samples
consist of small to medium enterprises (SME) with 50 or more employees and revenue of
200,000,000,000 VND (8,000,000 USD). The target companies are classified into FDI and domestic
companies, and they are also classified based on their industries: i) Manufacturing, ii) Services
(commercial, international trade), and iii) Finance (Banking, Credit Fund, Securities). We would
further analyze if there are different perspectives due to the differences in industries and/or
investment ownership (FDI and local investment)
The survey was conducted using face-to face interviews and online questionnaires to the President/
Vice President of Human Resource Department (HRD) or to senior management members to
ensure the accuracy of the information about the personnel at the companies or the connection
between the university and the firms.
See Appendix 1 for the full questionnaire.

Figure 1. Targeted firms classified by investment ownership

Figure 2. Targeted firms classified by industries
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3. DATA ANALYSIS AND FINDINGS
3.1. Hiring and Training Practice in Vietnam
This section provides information on recruiting, hiring and training strategies of companies in
Vietnam. These companies shared about what kinds of training they provided to employees to
perform the job, as well as their opinions on effective training methods.
3.1.1 Hiring Practices
Recruiting and hiring qualified candidates to fill in vacant posts are challenging to SME in Vietnam.
Although there is no standardized model in recruiting, most participants agreed that the most
effective recruiting channels are through job boards (frequency = 76%). The second most effective
channels are internal referrals and job agencies. Only a small portion of respondents would invest
in scholarship or participate in job fairs to seek talents.

Figure 3. Recruiting channels used by companies
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Figure 4 consists of a deeper analysis of the reasons why recruiting the right candidates became a
major challenge for companies. The question was conducted on a scale of 5, with 5 being
extremely challenging and 1 being non-challenging.

Figure 4. Hiring issues of companies
Figure 4 showed that the most challenging issues in hiring are finding experienced candidates
(mean = 3.33) and finding candidates with matching skills for the position (mean = 3.24). Besides,
the competitive job market enables competitors to attract talents with more competitive offers (mean
= 3.21). These challenges remain the same regardless of the firm sizes or industries. In addition,
finding candidates with matching factors like attitudes, motivation, and personalities is not a major
challenge (mean = 3). Educational degree and education of the candidates are not significant
factors to the hiring companies. The result also accurately reflects the current situation of talent
acquisition in Vietnam, in which the employment rate of fresh graduates is significantly low and
most companies had to provide training of critical skills for their employees to perform the jobs.
When we generated a Chi-square test, there was no significant difference among industries or
investment ownership (FDI vs. domestic).
Chi-Square Tests
Value
Pearson Chi-Square
Likelihood Ratio
Linear-by-Linear Association

3,474a
3,439
1,319

df
4
4
1

Asymp. Sig. (2sided)
,482
,487
,251

Chi- square = 0.482
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3.1.2 Skill Gap and Training Practices
Although education and educational degrees are not significant factors in hiring, firms have reported
a strong association between educational level and work performance. The survey showed that as
the employees have a higher educational level, they have more contribution to the process
improvement and product development (mean = 3.65), higher work quality (mean = 3.64), higher
productivity (mean = 3.56) and better performance outcome (mean = 3.61).

Figure 5. Association of educational level and job performance
Among different skill sets, communication skills, leadership skills (mean = 3.46); problem-solving
skills (mean = 3.43) are considered to need the most improvement according to the participant
companies. Communication skills include communicating with customers (mean=3.5), internal
communication (mean = 3.22), composing professional email and documentation (mean = 3.05).
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Figure 6. Skills in need of improvement
Technical knowledge (3.16) and knowledge of internet security (3.26) also need improvements from
the employees. However, when we analyze the data using crosstab, we saw that financial firms
specifically stressed on the improvement in business writing, including writing professional mail and
documentation more than manufacturing and services firms.

Figure 7. Demand level of improvement in business writing skill by industries
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Chi-Square Tests
Value

df

Asymp. Sig. (2sided)
,054
,018
,691

Pearson Chi-Square
15,276a
8
Likelihood Ratio
18,501
8
Linear-by-Linear Association
,158
1
N of Valid Cases
200
a. 3 cells (20,0%) have expected count less than 5. The minimum
expected count is 1,98.

Financial firms also pay more attention to knowledge in internet security of the employees than
other industries. This might be due to the nature of the industry itself.

Figure 8. Demand level of improvement in knowledge of internet security skill by industries
This report also takes the difference in investment ownership (FDI vs domestic firms) into account
when we analyze the data. We found that there was no or little difference between these two types
of firms. There were only differences in perspectives of which skills were in need of improvement
from these two types of firms.
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Figure 9. Demand level of improvement in teamwork skills by investment ownership
To FDI firms, teamwork skill improvement is not highly needed (41.3% thought that improvement
does not matter, 34% (15.9% and 19%) thought that improvement is needed or highly needed). In
contrast, up to 49% of domestic firms thought that it was critical for the employees to improve their
teamwork skills. In fact, teamwork is a part of the culture of FDI firms, so they already incorporated
this skill in their daily work. Therefore, teamwork skill improvement is not highly needed for FDI
firms compared to domestic firms.
Similarly, improvement in knowledge of internet security is not highly needed in FDI firms because
there was already a specialization in this field from the parent company.

Figure 10. Demand level of improvement in internet security knowledge by investment
ownership
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The firms thought that Vietnamese universities need to improve research and teaching activity so
that future employers don’t have to allocate as much resources on training fresh graduates. The
survey result showed that technical skill was the most common training topic at companies in the
last 3 years (81%).
The result from the assessment of skills and capability of employees also correlated with the
common training topics conducted by the companies in the last 3 years. Soft skills (frequency =
68%) and leadership skills (frequency = 81%) are the most common skill training topics in the last 3
years.

Figure 11. Common training areas in the last 3 years

Regarding training method, internal training was found to be the most effective training method (onthe-job training, mean= 3.86; simulation model training, mean= 3.48; self-learning; mean= 3.46; and
in-house short courses, mean= 3.44). The result stresses the perception of Vietnamese firms: “Only
the firm itself would understand their own problems and able to conduct the most effective training
session”. Other methods like online training classes (mean = 3.82) and long-term course (to get
certified) at universities (mean = 2.69) are not valued by the companies.
Providing these perceptions, Vietnamese universities need to take them into consideration to
improve their own image and reputation to the companies.
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Figure 12. Most effective training methods at companies

However, when we assessed the correlation among industries, we found a different perspective on
the effectiveness of internal training at financial firms. The financial institutions in Vietnam (banking,
insurance, credit fund) believed that only individuals with experience in the financial industry could
conduct effective training sessions (See Figure 14).
Figure 13. The effectiveness of internal training by industries

11

The financial firms also prefer online training classes (frequency = 41%
effective) compared to manufacturing firms (frequency = 52% less effective) (See Figure 15)

Figure 14. The effectiveness of online training classes by industries
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3. 2. Relationship Between Companies and Universities
Although the survey results revealed that companies pay less attention to education degree/
educational level of candidates, most companies agreed on the association of job performance and
education of the employees. Most participant companies (72%) believed that companies and
universities need to work together to shorten the skill gap of fresh graduate students and help them
to meet the job requirements from employers.

Figure 15. The importance of the university-enterprise relationship

Figure 16. The current relationship between companies and universities
Companies in Vietnam also acknowledge the importance of having a tight relationship with the
university, in which it will bring benefits like having stable hiring and recruiting source, being
beneficial to the firm itself (mean = 3.93) and enhancing the firm’s image (mean = 3.84).
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Universities in Vietnam need to figure solutions to tighten the relationship with companies in order
to improve its curriculum. In fact, only 15% of companies thought that they had a tight relationship
with the universities, while over 58% admitted that they lack of tight relationship with the universities
(See Figure 16).
The companies also acknowledge the importance of having tight relationship with the universities,
in which it would allow the universities to adjust the teaching curriculum to meet job requirements
from the companies. The universities could also increase realistic application from their research
(mean = 4.05), increase the employment rate for the students (mean = 4.06), and generate more
financial resources for the school (mean = 3.49) (See Figure 18).

Figure 17. The benefits of the company-university relationship
In reality, the relationship between university in Vietnam and companies are very loose, and
employers always complain about the quality of fresh graduate students. The firms themselves
understand what the job market needs and what employees need to improve regarding technical
and soft skills.
Some actions on the company’s end to tighten the relationship between the universities and
companies include hiring internship (mean = 3.81), participate in the curriculum of the university
(mean = mean = 3.74), and talk to lecturers about current challenges so they can gain real-world
experiences (mean = 3.63).
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Figure 18. Actions from the company’s end to tighten the relationship with the university
The universities also need to take action to enhance the effectiveness of this relationship.
According to the survey results, the most important actions for the universities were to “organize
exhibitions and fairs to provide students with more opportunities to interact with the
companies”(mean = 3.82), “maintain contact with the alumni to enhance the relationship with the
companies” (mean = 3.82), and “establish centers and organizations to connect with the
companies” (mean = 3.62).

Figure 19. Actions on the university’s end to tighten the relationship with the companies
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When collaborating with the universities, the companies wished to
accomplish the following: “Provide internship programs” and “Participate in job fairs” (mean = 3.73),
“Connect- Exchange information and career orienting for students” (mean = 3.62). These are the
most important goals of the companies since they see them as the most effective hiring channels.
In addition, the companies perceived the collaboration as “social responsibility” (mean = 3.63) and
also a channel to “enhance the company’s image” (mean = 3.58).

Figure 20. Specific goals of the companies from long-term relationship with university
Nevertheless, according to the questionnaires, we also saw that companies have low perception on
the importance of participating workshops at the school (mean = 3.37) and providing scholarship &
sponsorship (mean = 3.3). The universities in Vietnam need to figure a solution to improve the
reputation in the workshop quality and increase more interacting activities to attract more
scholarships and sponsorships, especially when public universities in Vietnam have to be more
independent financially and rely less on government funding.
However, when we evaluated the correlation among industries, we saw a significant difference of
the financial firms from the two other industries regarding the acknowledgment in the relationship.
Besides, financial firms placed a higher value in providing scholarship and sponsorship than the
other two industries.
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Figure 21. The importance of scholarship and sponsorship by industries
Moreover, financial firms are more than willing to organize company field trips for students to
shadow the workplace, thus attracting potential talents. This reflects the reality that financial firms
are in major need of talents and they are willing to invest in the talents from the universities in the
long-term.

Figure 22. The importance of organizing company field trips by industries
According to the survey results, companies highly valued recruiting and hiring internship. We
evaluated the goals of companies to hire internship.
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Figure 23. The goals of companies to hire internship
Figure 24 showed that the main objective of partnering with the universities is to meet the goal of
“hiring through internship” (frequency = 70%) (i.e it’s likely that the intern would become a full-time
employee after the internship).
In order to maintain the university-enterprise relationship, it’s important to maintain contact between
the university and the companies (72.5%). This result aligns with the previous response from the
companies, which are “maintain contact with alumni” and “create an organization to connect the
university and companies”.

Figure 24. The frequency of university-companies interactions
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3.3. Entrepreneur Spirit
In today’s world, the university is considered to be a significant factor in nurturing the entrepreneur
mindset, as the environment allows students to apply what they learned in class to open their own
business. Globalization, technological advancement, and continuous innovation are motivators for
the business competition, thus companies are aware of the critical role of entrepreneur spirit in their
employees. They appreciated that the university is a place to nurture this mindset, and 80% of the
participant companies support this perspective (30% chose “very important”, and over 50% chose
“important”).

Figure 25. The importance of supporting the entrepreneur spirit of students in the UniversityCompany relationship
Companies in Vietnam believed that universities with a more open mindset (who valued the
independency and autonomy of their students) would incorporate their available resources, their
talents and the demand of the society to grow the economy. Traditional Vietnamese universities
with more traditional mindset need to take this into consideration when they are transitioning to a
tighter connection with the companies.
When being asked about the the importance of the university-companies relationship, most
companies believed that a good connection will help the university to “enhance the attitude,
behavior, and business skill of the students” (mean = 4.13) and also “supporting the startups would
create more jobs” (mean = 3.78 and mean = 3.67). On the universities’ side, they have more
opportunities to “commercialize their research findings” and “increase technology startups” (mean =
3.67 and 3.66)
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Figure 26. The importance level of the objectives of the university-enterprise relationship
To establish a foundation for a stronger relationship between companies and the university, the
participant companies thought that the two most important activities on the university’s end are
creating a Corporate Relations Office and a Career Services Center for the students. In addition,
the second most important activities are having the school’s faculty to participate in the firm’s hiring
committee, and having employees from the firm to participate in the school’s board.
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Figure 27. The importance level of activities to strengthen the relationship
The result reflects what companies valued at a school’s curriculum. They are activities that help
students to understand and get updated on the job market’s requirements, and allow the school to
gain more understanding about the firm by participating in the firm’s hiring committee. By getting
involved in the job market, the school could adjust the curriculum accordingly.
The effectiveness of the partnership was stated in Figure 29, in which the school and the
companies build the teaching content and develop teaching module together (See Figure 29).

Figure 28. The importance of collaboration on developing the curriculum
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Last but not least, in order to tighten the relationship between university and companies, the
participants came to the conclusion of the 3 most important actions: “Increase collaboration in
hiring” (mean = 3.96); “Increase communication to the universities” (mean = 3.83); and “Elaborate
partnership in teaching & training” (mean = 3.72).

Figure 29. Recommendations to strengthen the university-enterprise relationship
The respondents/ firms were highly interested in reaching for support from the government (mean =
3.62). However, this factor is out of control for both university and companies. In addition, the
companies also look for “more collaboration on research activities” from the university and the
company (mean = 3.54); and having employees from the firm to teach special topics at the
university (mean = 3.51).
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4. Conclusion and Recommendations
The survey aims to assess the current practice of hiring workforce and the relationship between
universities and SMEs’, in order to seek solutions for the shortage of recruiting qualified employees.
SMEs in Vietnam believed that their struggle to find the right employees is due to the candidates’
lack of experience and capability; therefore, the firms had to train their employees on technical and
soft skills (communication with customers, internal communication, composing emails/documents,
problem-solving) in order for them to work efficiently. Providing this information, universities need to
adjust their curriculum so that it could provide students with critical knowledge as well as the soft
skills. This can significantly improve the university’s image, and be especially beneficial to
universities that focus on finance and banking majors.
Moreover, universities need to actively improve the relationship with the companies. This can be
achieved through job fairs, opening Corporate Relations Office to provide internships, and career
orientation for students to interact more with the companies. This is a win-win situation, in which
both the university and the company benefitted from the outcome of these activities. In fact, most
companies (76%) had to leverage media channels to recruit an effective workforce due to the loose
relationship with the universities.
The result also indicates opportunities for universities to establish partnerships with companies, as
companies highly value the collaboration in analyzing the training demand, developing teaching
modules to shorten the skill gap. This could reduce the training resource from the company on
newly hired employees, especially the training of soft skills and the technical knowledge in finance
industry. On top of that, online training and long-term courses are not highly valued at the firms.
In the last 3 years, the common training areas focused on:
●
●
●

Communication skill (external, internal, and documentation), problem-solving, teamwork
Leadership skill
Technical skill and knowledge

Critical actions on the company’s end to strengthen the relationship with university:
●
●
●

Hire and train the interns
Participate in developing teaching & training curriculum
Share with instructors about current challenges at the firm so that instructors could gain
some real-world experiences

Critical actions on the university’s end to strengthen the relationship with companies:
●
●

Host exhibitions and job fairs to increase interactions with the companies
Maintain contact with the alumni to elaborate the relationship with the firms they’re
working at
23

● Establish Corporate Relations office which serves as a
catalyst for elaborating the partnership
From the survey results, we believe that the biggest demand of a company is the recruiting & hiring
sources, then collaboration project to improve the teaching & training curriculum and internship
programs to provide students with hands-on experiences.
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APPENDIX 1
THE QUESTIONNAIRE FOR COMPANY
1. Name of the organization
2. Address
3. Name of respondent
4. Title of respondent
5. Phone number
6. Email address
7. Website address
How many employees are in your organization? …………
Which kind of your organization regarding investment ownership?
FDI
Domestic
In which industry is your company in?
Banking

International trade

Credit fund: insurance, financial institution,
People’s Credit Fund, Securities firm

Commercial

Manufacturing

Services

What kinds of interactions have been used so far in cooperation with universities? involving the
universities that your organization has done:
Bachelor and Diploma theses
Term papers (data mining, data collection, literature research, etc.)
Company field trip for students
Scholarship
Internship
Teaching at the university
Conduct practical projects
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Others, please specify

Part 1: About the Company Activites
1. Current Hiring Methodology at Your Organization (Choose 3 of your most common methods
and sort by importance level from 1-3 with 1 being the most important)

Posting on job boards
Employee referral
University job fair
Provide scholarship to seek talents at the university
Family circle (Hire family members)
Job agencies
Others
2. Which of your employees’ skills that are needed to be improved at your organization?
(Sort by 1- No need of improvement and 5- Improvement is highly needed)
1
Application of technical knowledge
Composing professional emails/ documents
Calculation
Leadership
Communication & situational skills (with customers)
Internal communication
Administrative technology (Word, Excel, Powerpoint)
Teamwork
Problem-solving
Knowledge of internet security
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2

3

4

5

3. Which challenges that you encountered during your hiring process? (Sort by the
importance level from 1-5)
1

2

3

4

5

Candidates without matching skills
People are not interested in the position
Hiring competition with the competitors
Uncompetitive salary offer
Limited candidates with experiences
Candidates without matching attitude for the job
Candidates without matching motivation for the job
Candidates without matching personalities for the job
Candidates without qualified degrees/certification
4. Which training areas were conducted at your organization in the last 3 years?
(Choose all that apply)
1
Technical, advanced knowledge
Business strategy
Human resource management
Leadership
Update legal documents
Soft skills (communication, teamwork, problem-solving)
Information technology application
Internet security
Business ethics
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2

3

4

5

5. Which areas should your organization partner with the universities to improve your
business? (Sort by importance level with 1 being less important and 5 being very important)
1

2

3

4

5

Technical, advanced knowledge
Business strategy
Human resource management
Leadership
Update legal documents
Soft skills (communication, teamwork, problem-solving)
Information technology application
Internet security
Business ethics

6. The association of educational level and job performance (1 is the lowest and 5 is the
highest). The higher the employee’s educational level, …..

1
Higher work quality
Better performance
More contributions in product/service/process improvement
Higher productivity
Lower production/service cost
Faster business process
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2

3

4

5

7. Which training method is the most effective to your organization? (1- Less effective, 5- Most
effective)
1

2

3

4

5

Short course (1-3 days) by the company
Short course (1-3 days) by an agency or university
Long-term course (to get certified) at a university
On- the-job training
Simulators
Encourage employee’s self-learning
Online course
Blended training (online & instructor-led at a university)

Part 2: The university-enterprise relationship
8. To shorten the gap of in-class learning outcome and requirements from the job market,
the partnership between the university and enterprises are:
Very important
Not important
Average

9. Your perspective on the relationship between your organization and the universities?
Not very tight
Tight but not effective
Tight and effective

10. In your opinion, what are the of the university-enterprise partnership, sorting by
importance level? (1- not important; 5- very important)
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1

2

3

4

5

Practical curriculum (in-class and application)
The university turn theoretical research into practical applications
The university generate financial resource
Increase employment rate for fresh graduates
High quality and stable hiring source for the enterprise
11. Critical actions to increase the effectiveness of the partnership? (1- Not important, 2- Very
important)
1
The enterprise should get involve in building the curriculum
The enterprise should discuss practical topics with students
The enterprise should share with instructors about current business
challenges so the instructor can gain practical experience
The enterprise should provide financial support to research activities at the
university
The enterprise should hire and train the interns
The enterprise should support the university in technological transition
The enterprise should collaborate with the university on Situational training
The enterprise should support (financial, professional opinions) for scholar
competition and training programs for students
The university should host exhibitions and job fairs to increase interactions
with the companies
The university should maintain contact with alumni and leverage this to
elaborate the relationship with their organizations
Establish Corporate Relations office to increase interaction with the
companies
The college instructor should collaborate with employees from the
enterprises to prepare the lecture materials
Develop Continuing Education for the employees at the enterprises
Transfer the research findings to the enterprise
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2

3

4

5

12. Specific objectives of the enterprise in the partership with the
university?
(1- Not important; 5- Very important)
1

2

3

4

5

The enterprise should provide internship program and conduct the hiring
process at the university
Establish training program and consulting service at the university
Enhance the organization’s image
Provide sponsorship and scholarship
Collaborate with the university on teaching and training
Connect, exchange information and conduct career orientation for the
students
Organize company field trip for students and instructors
Participate in career orientation events for students
Participate in workshops at the university
Accomplish Corporate Social Responsibility (CSR)
Other objectives (please specify):

13. What is the primary objective in hiring internship? (Please choose the most important one)
Create future hiring source
Long-term partnership with the university
Corporate Social Responsibility (CSR)
Other objectives (please specify):

14. In order to maintain the university-enterprise parnership, the frequency of interaction
should be… (except for the hiring purpose)
Very often
Often
Rarely
Not needed
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Part 3: About the entreprenur spirit
15. Please rate the importance of supporting the entreprenur spirit of the students in the
partnership
Very important
Important
Average
Less important
Not important
16. Being a professional businessman/businesswoman, please rate the importance of the
objectives of the partnership? (Sort the importance level from 1-6)
To encourage the students to enhance the
attitude, behavior and skills in business
Support start-ups to create more jobs
To encourage students to create start-ups
To commercialize research findings at the
university
To motivate and support technology start-ups
To generate additional income for the university
17. In order to support and develop the foundation for the partnership, please rate the
importance of the following on a scale of 5 (1- Less important; 5- Very important)
1
The university and the enterprise cross-participate in the boards on both
sides (The university faculty participate in the advisory board and the
enterprise employee participate in the school board)
The university participate in the hiring committee
Open career service center at the university
Open technology transition office at the university
Open continuing education center
Launch business incubator at the university
Establish a joint venture with the involvement of both the university and the
enterprise
Open Corporate Relations office
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2

3

4

5

18. Please rate the importance of developing the training program in the partnership
(Sort the following from 1 to 4)
Collaborate on analyzing the training demand
Collaborate on developing teaching module
Collaborate on education & training projects
Launch programs to foster entrepreneur spirit

19. Do you have any recommendation for the partnership? (1- Not important; 5- Very important)
1
Increase interaction with the universities
Tighter collaboration in training
Increase collaboration on scientific research
Increase collaboration in hiring
Seek government support of the partnership
Launch business incubator at the university
Encourage instructors at the university to teach special topics at the
enterprise
Other recommendations (please specify):
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2

3

4

5

